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Welcome

• The webinar is being recorded in English, French, and Spanish.
• We will share the slides and recording with all registrants after the 

webinar.
• Everyone is on mute during the presentations.
• Please submit questions by typing in the Q&A panel.
• For technology help, send a private chat:
• English or Spanish: Breakthrough ACTION
• French: Erica Nybro
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Choisissez votre langue préférée/Seleccione su idioma preferido

• Veuillez regarder en bas 
de votre écran Zoom et 
repérer l'icône du globe 
terrestre qui indique 
"L'Interprétation".

• Veuillez sélectionner 
votre langue préférée, 
l'Anglais ou le Français.
• Si vous choisissez le 

français, vous pouvez cliquer 
sur le son original en 
sourdine si vous ne 
voulez pas entendre la 
narration en 
anglais en arrière-plan.

• Seleccione el ícono de 
interpretación, el cual se 
encuentra en la parte 
inferior de su pantalla en 
forma de globo terráqueo.

• Seleccione su idioma 
preferido.
• Si no desea escuchar la 

narración en inglés de 
fondo, seleccione "Silenciar 
audio original".
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Choisissez votre langue préférée/Seleccione su idioma preferido

• Si vous utilisez sur 
un appareil mobile 
Android ou Apple, dans 
le contrôle de votre 
réunion, appuyez 
sur les 3 points, puis 
sur la langue de 
l'interprétation.

• Appuyez sur Anglais 
ou Français.
• Si vous sélectionnez 

le Français, veuillez 
couper le son original 
si vous ne voulez 
pas entendre 
la narration en anglais 
en arrière-plan.

• Si está utilizando un 
dispositivo móvil 
Android o Apple, toque 
los tres puntos en los 
controles de la 
reunión.

• Seleccione su idioma 
preferido.
• Si no desea escuchar 

la narración en inglés 
de fondo, 
seleccione "Silenciar 
audio original".
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• Data on vaccine acceptance, reasons 
for hesitancy, barriers, information 
sources, norms and behaviors, and 
more
• Data disaggregated by gender, age, 

level of education, urban/rural 
residence, and subnational region 
(where there is sufficient sample size)
• Dashboard is updated twice a month 

allowing for trend analysis
• CCP’s role: data analysis, data 

visualization, dissemination, and use

About the COVID Behaviors Dashboard
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New Dashboard 
Feature: Subnational Data

• Added October 2021

• Covers 71 countries (where comparable data was available)

• Offers a closer view of data on vaccine hesitancy, barriers to 
vaccination, and more by regions within a country

Visualization of vaccine acceptance in unvaccinated participants (Nigeria, 
October 2021)

Visualization of vaccine-seeking in unvaccinated participants (October 2021)
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New Dashboard Feature – Country PDFs

• Show national data 
and subnational 
data highlights in 
one PDF document

• Available in 56 
languages
• Access from 

interactive map at 
the top of the 
covidbehaviors.org
website
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New Dashboard Feature: Risk 
Communication and 
Community Engagement 
(RCCE) Presentation Template

• Slide deck available on 
Resources page of COVID 
Behaviors Dashboard

• Includes tutorial on pulling 
data from the dashboard and 
example presentation

• Designed to simplify data 
reporting to increase flexibility 
and more easily present 
critical information to partners 
and concerned parties

https://covidbehaviors.org/resources
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Objective

This analysis uses IoGT surveys, U-Reports polls and 
Community Rapid Assessments to identify key trends and 
inform recommendations to increase demand for COVID-19 
vaccines in 14 countries in the East and Southern Africa region.

Methodology

27 studies (November 2020-August 2021) are included in this 
analysis. Each included study uses at least one adapted 
question from the Behavioral and Social Driver (BeSD) of 
COVID-19 vaccination survey tools.

BeSD of 
COVID-19 
Vaccination
Surveys in ESAR

BeSD measures four domains that influence vaccine 
uptake: (1) what people think and feel about vaccines; (2) 
social processes that drive or inhibit vaccination; (3) 
individual motivations (or hesitancy) to seek vaccination; 
and (4) practical factors involved in seeking and receiving 
vaccination.











Additional data on practical challenges
Johns Hopkins Center for Communication Programs’ COVID Behaviors Dashboard / Data from WHO AFRO region, September 16-31, 2021
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What are the reasons 
driving vaccine 
hesitancy? 

#1 AEFIs

#3 
Effectiveness

#2 Safety

Additional data from Johns Hopkins Center 
for Communication Programs’ COVID 
Behaviors Dashboard 

Data from WHO AFRO region, September 16-
31, 2021

https://covidbehaviors.org/
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What percentage of unvaccinated participants tried to get a vaccine?

Johns Hopkins Center for Communication Programs’ COVID Behaviors Dashboard / Data from WHO AFRO region, September 16-31, 2021 https://covidbehaviors.org/

https://covidbehaviors.org/
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We use covidbehaviors.org to corroborate and 
investigate patterns from other sources. It’s an 
invaluable resource, particularly given the 
comparability of the data across different 
countries.

Two specific ways that we are using this data:
- An input into aggregated (and then disaggregated) 

visualization of Covid vaccine demand surveys across 
priority BMGF countries.

- To spot trends, and methodological variation in 
outputs.

- This informs country-level planning
- See charts to the right

- Proof points for case studies.
- To aid understanding of patterns from other data 

sources.
- This informs exemplar selection to identify best 

practices
- See next page
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In mid-October, Angola 
and Mozambique are 2 
of the top 3 sub-Saharan 
African countries for 
supply utilisation
Each country had administered more than 4 
out of 5 doses received. However, each still 
lacked the overall supply to reach more 
than 20% of population with a single dose.

Trust in authorities 
and institutions is 
relatively high
Mozambique has highest levels of trust 
in authorities, HCW, scientists, 
CDC/WHO in all of AFRO region; Angola 
is near the regional average

COVID-19 Risk perception 
in each country was the 
highest in WHO AFRO and 
clear majorities were 
vaccine willing

Credit to Jeff.Pituch@gatesfoundation.org
for this work

mailto:Jeff.Pituch@gatesfoundation.org
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How We use the COVID Behaviors Dashboard in the 
Philippines

Cathy Church-Balin

December 2, 2021
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COVID-19 in the Philippines

• Cases to date: 2,832,734
•Deaths to date: 48,545
• Vaccines: 100,395,648 (1st and 2nd doses)
•Home of the longest lockdown in world
• Kids still not back to school face to face
•Most office workers still WFH
• Travel restrictions are easing but are still restrictive
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How do we Use the Dashboard?

1. Inform our partners
2. Supplement/compare to other data sources
3. Inform our existing campaigns and strategies
4. Provide a resource to journalists, students, etc. 
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1. Inform our Partners
We present new data as it comes out and compare it to previous data
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Who is willing to accept a vaccine? (September 16-30)

Older people still say 
they will not get 
vaccinated but the 
percentage of people 
who said they “will 
definitely not get 
vaccinated has 
decreased among 
every sub-population
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2. Supplement and Compare to Other Data 
Sources

Intern compares new data to our social listening data 
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Inform our Campaigns and Strategies

•Observation:  troubling trend of seniors resisting 
vaccination
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Inform Campaigns and Messages

•Observation: high levels of fear of catching COVID-19
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Inform Campaigns and Strategies

This is the best graphic! 
So useful to choose areas 
to work on and monitor 
progress

What are people thinking about? 
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Monitor Topics of Interest

• Topic of interest: Back to school sentiment
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It’s News!
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@BreakthroughAR @Breakthrough_AR

www.breakthroughactionandresearch.org

Thank You!

cchurch@jhu.edu
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Our work in Guatemala

• Breakthrough ACTION manages a program on COVID-19.
• Its main goal is to create favorable communicative conditions to prevent 

contagion and  promote vaccination.
• This labor requires forging alliances with health workers, journalists, and religious 

and community leaders to spread information that helps people overcome 
hesitancy towards vaccines and to fight myths and disinformation.

• We offer workshops for journalists to train them on techniques to improve their 
coverage on the pandemic and information on factual sources to create news 
stories.

• Additionally, we design and disseminate campaigns in the national and local 
media on the need to adopt appropriate actions to  avoid contagion. We also run 
campaigns to promote vaccination.

Context
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The use of the COVID Behaviors Dashboard in Guatemala

1. To help and empower health workers in their work
a. Provides information about how the pandemic is perceived

b. Informs about the main reasons about vaccine hesitancy, so they can design strategies to 
address this resistance

c. Gives a summary about the most common myths and disinformation about vaccines

d. Helps them to know how to focus their efforts in education and promotion of prevention and 
vaccination

2. As a trustworthy source for journalists to cover public opinion trends 
about COVID-19 and attitudes toward vaccination



Thank you!


